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Office gifts unwrapped

While Tepel Bros. Printing Co. in
Troy thanks its employees with a
fun and festive party and a special
gift, the 17-year old firm also sends
a special holiday package to some
400 clients. “We never looked at it
as a chance to slap our company
logo on something,” said Harriet
Tepel, vice president. “We just
want to express our genuine,
heart-felt thanks.”

Tepel, who owns the company
with her husband Jim, selects the
15 items that go into each of the 400
gift boxes. “On their own, they are
not a big deal,” she said of the indi-
vidually wrapped items that range
in price from $1 to $10.

The assortment typically in-
cludes unusual candies, specialty
food items, and something Christ-
mas-related. “What everyone real-
ly likes are the notes attached to
each gift,” Tepel said. “I write a
tidbit about what it is, where we
found it, a little bit about the histo-
ry behind it.

“We just want to show we appre-
ciate them,” Tepel said of the holi-
day gestures for both clients and
employees. “It’s all about thanking
the people who are good (to the

company) all year.”

OMN F. MARTIN
Harriet Tepel, vice president of Tepel Bros. Printing Co. in Troy,
expresses thanks to clients by sending a package of 15 hand-
selected items to each one. Notes (right) explaining the
significance of each of the gifts are also included.



